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1 What are the main differences between GA4 and
Universal Analytics?

Overall, GA4 is more adaptable, privacy-conscious, and suited for modern digital
environments. Check out the differences below:

+ Data Model

o UA uses a session-based model, while GA4 uses an event-based model,

making it more flexible and detailed.
+ User Interface

o GA4 has a more modern and streamlined interface compared to UA's

traditional setup.
+ Cross-Platform Tracking

o GA4is designed to track both websites and apps seamlessly, whereas UA
primarily focuses on websites.

+ Privacy and Data Control

o GA4 emphasizes privacy with features like default IP anonymization and better

data control options.
+ Reporting and Analysis

o GAA4 offers fewer pre-defined reports, encouraging custom reports through the
Analysis Hub, and leverages machine learning for insights.

+ Enhanced Measurement

o GA4 automatically tracks common interactions like scrolls and clicks without
additional setup, unlike UA.

+ Google Ads Integration

o GA4 has a deeper integration with Google Ads, simplifying audience creation

and campaign management.
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2 Setting up GA4 in Google Tag Manager (GTM).

Setting up GA4 in Google Tag Manager (GTM) is relatively straightforward. Here is a brief

explanation:

+ Creadte a GA4 Property
o First, you need to create a GA4 property in your Google Analytics account.
+ Set Up a Data Stream

o Inyour GA4 property, set up a data stream for your website. This will give you a
Measurement ID.

+ Open Google Tag Manager

o Go toyour GTM account and create a new tag.
+ Choose Tag Type

o Select "Google Analytics: GA4 Configuration” as the tag type.
+ Enter Measurement ID

o Copy the Measurement ID from your GA4 data stream and paste it into the tag
configuration in GTM.

+ Set Trigger

o Choose the trigger for when you want the tag to fire. For basic setup, you can
use the "All Pages" trigger.

+ Publish

o Save the tag and trigger, then submit and publish your changes in GTM.

While the basic setup is quite simple, you may need to do additional configurations to track
specific events or interactions. But for most users, the initial setup is quick and easy.
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3 Can | import historical data from Universal
Analytics to GA4?

+ No, you cannot directly import historical data from Universal Analytics (UA) to Google
Analytics 4 (GA4). The two systems use different data models, making a direct transfer of
historical data impractical.

4 What are some best practices for setting up

custom events?

Setting up custom events in Google Analytics 4 (GA4) requires thoughtful planning to ensure
you can capture meaningful data. Here are some best practices:

+ Define Clear Objectives

o ldentify Key Interactions: Determine which user interactions are most important
to your business goals, such as form submissions, video plays, or product

purchases.

o Set Measurable Goals: Clearly define what success looks like for each event.
This helps in analyzing the effectiveness of your events.

+ Use Consistent Naming Conventions

o Standardize Event Names: Use a clear, descriptive naming convention for
events (e.g., sign_up, purchase, video_play). Consistency helps in easily
identifying and analyzing events.

o Avoid Spaces and Special Characters: Use underscores instead of spaces and

avoid special characters to ensure compatibility and readability.
+ Leverage Event Parameters

o Add Relevant Parameters: Capture additional details about the event using
parameters (e.g., button_name, page_location). This provides more context
and helps in deeper analysis.

o Use Standard Parameters When Possible: GA4 offers several predefined
parameters (e.g., page_title, scroll_depth). Using these helps in maintaining

consistency and leveraging built-in GA4 features.
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+ Minimize Redundancy

o Avoid Duplicates: Ensure you are not tracking the same interaction multiple
times with different event names. This can cause confusion and data

inaccuracies.

o Consolidate Similar Events: Group similar interactions under a single event with
different parameters. For example, instead of video_play, video _pause,
video_stop, use video_action with an action parameter indicating the specific

interaction.
+ Test Thoroughly

o Use DebugView: GA4’s DebugView allows you to see events in real-time. Use
this feature to test your events and ensure they are firing correctly and

capturing the intended data.

o Test Across Devices: Ensure that events work correctly across different devices

and browsers to maintain data consistency.
+ Document Your Events

o Maintain an Event Inventory: Keep a document or spreadsheet detailing each
custom event, its parameters, and their definitions. This helps in maintaining a
clear overview and aids in troubleshooting.

o Share with Stakeholders: Ensure that your team and relevant stakeholders are
aware of the events being tracked and understand their purpose and

structure.
+ Regularly Review and Update

o Monitor Event Performance: Regularly review the data collected by custom
events to ensure they are providing valuable insights.

o Update as Needed: Be prepared to refine or add new events as your business
goals evolve or as you gain more insights into user behavior.

By following these best practices, you can set up custom events in GA4 that are well

organized, meaningful, and aligned with your business objectives.
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5 How can GA4 help with cross-device tracking?

Google Analytics (GA4) provides several features and enhancements that significantly

improve cross-device tracking. Here’s how GA4 helps with cross-device tracking:

+ Unified Data Model

o

GA4 uses an event-based data model that collects data consistently across
devices and platforms, including websites, mobile apps, and more. This unified
approach simplifies the integration and analysis of user interactions across

different touchpoints.

+ User-ID Tracking

o

o

GA4 allows you to implement User-ID tracking, which assigns a unique
identifier to each user. This identifier enables GA4 to track the same user
across multiple devices and sessions, providing a more accurate view of user

behavior. To set this up, you need to:
Generate and assign unique User-IDs when users log in or authenticate.

Include the User-ID in your event data sent to GA4.

+ Google Signals

o

Google Signals enhances GA4’s ability to track users across devices by
leveraging data from users who are signed into their Google accounts and
have enabled personalized ads. This feature provides insights into cross-

device behavior, such as:

Cross-Device Reports: These reports show how users engage with your website

and app across different devices.

Device Overlap Report: This report highlights the number of users who visit your

site from muiltiple devices.

+ Enhanced Measurement and Data Streams

o

GA4's Enhanced Measurement feature automatically tracks basic interactions
(e.g., page views, scrolls, clicks) across devices without additionall
configuration. Additionally, GA4's data streams allow you to integrate data
from different sources (web, iOS, Android) into a single property, making it

easier to analyze cross-device interactions.

+ Audience Building and Analysis

GA4FAQ| 2024



o GA4 enables you to create audiences based on user behavior across devices.
For instance, you can build an audience of users who start a session on a
mobile device and complete a purchase on a desktop. These cross-device
audiences can be used for more targeted marketing and personalized user
experiences.

+ User Explorer

o The User Explorer report in GA4 provides detailed insights into individual user
journeys across devices. By analyzing user paths, you can identify patterns and

optimize the user experience across different touchpoints.
+ BigQuery Integration

o GA4’s native integration with BigQuery allows you to export raw event data for
advanced analysis. You can use SQL queries to analyze cross-device user
behavior, track user journeys, and create custom reports that provide deeper

insights into how users interact with your brand across devices.

By leveraging these features, GA4 helps you gain a comprehensive understanding of user
behavior across multiple devices, enabling you to create more cohesive and effective
marketing strategies and improve the overall user experience.

6 What are the key metrics to focus on?

In Google Analytics 4 (GA4), there are several key metrics to focus on that provide valuable
insights into user behavior, engagement, and conversion performance. Here are some of the

most important metrics:

+ Users

o Total Users: The total number of unique users who have interacted with your
site or app.

o New Users: The number of first-time users during the selected date range.
+ Engagement Metrics

o Engaged Sessions: Sessions that lasted 10 seconds or longer, had one or more

conversion events, or had two or more page/screen views.

o Engagement Rate: The percentage of engaged sessions out of the total

sessions.
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o Average Engagement Time: The average time users spend actively engaging

with your site or app.
Event Metrics

o Event Count: The total number of events triggered by users. Events can include
actions like clicks, downloads, video plays, etc.

o Event Value: If you've assigned values to your events, this metric shows the
total value of all events.

Conversions

o Conversion Count: The total number of conversions (e.g., purchases, sign-ups)
that occurred.

o Conversion Rate: The percentage of sessions that resulted in a conversion.
Revenue Metrics

o Total Revenue: The total revenue generated from e-commerce transactions or

other monetization activities.
o Average Purchase Revenue: The average revenue per transaction.
User Demographics and Interests
o Demographic Overview: Information about user age, gender, and interests.

o Geographic Data: User location data, which can help you understand where

your audience is coming from.
Acquisition Metrics

o User Acquisition: Metrics related to how users find your site or app, including

channels, mediums, and sources.

o Traffic Source/Medium: Detailed insights into the origin of your traffic, such as
organic search, direct traffic, referral, and paid search.

Retention Metrics

o User Retention: The percentage of users who return to your site or app after

their first visit.

o Cohort Analysis: Allows you to analyze the behavior of user groups (cohorts)

over time to understand retention patterns.

Lifetime Value (LTV)
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o User Lifetime Value: The total revenue expected from a user throughout their

lifetime engagement with your business.
+ Funnel Analysis

o Funnel Exploration: Customizable funnels to track user progression through key
steps or stages leading to a conversion.

By focusing on these key metrics, you can gain comprehensive insights into user behavior,
track the performance of your marketing efforts, and make data-driven decisions to optimize

your website or app for better engagement and conversions.
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