
Social Media Tools
Guidelines & Best Practices



GUIDELINES
URL

• Leave blank – it will automatically 
reference your registration page URL

Facebook Image
• This image is posted to the participant’s 

wall when they choose to the Facebook 
Share option & well as the image used in 
other applications as the preview for the 
registration page

• Less than 3 MB
• 1200px Width x 630px Height



GUIDELINES

URL code
• Leave $(url) – This reference code 

embedded into the body of the various 
social media services, this will make sure
the registration page URL gets shared. 

#Hashtags
• Add any relevant hashtags that promote 

your event into the social media channels. 
This will ensure when shared, your 
hashtag is inserted



DASHBOARD

REFERRAL SUMMARY component 
highlights Referral sources and 
Revenue from referrals.

Referrals are broken down by the 
specific social media source and 
referral revenue is attributed as either 
registration, merchandise, or fees.



BEST
PRACTICES

Motivate prospects to Register
• Large, easily understood call to action.
• Use phrases like “I’m going to ___” or 

”Join me at ____” so that when a 
participant’s friends see the post, they 
are compelled to participate as well.

Stand out Visually
• Use color, typography, images, and 

wording to enhance presentation of 
your call to action.

Provide Key Info
• Be sure to include event name, date, 

and location.

Use your Voice
• This may be your first exposure to your 

participant’s social circle! Use your 
brand’s voice and style to make sure 
they understand how quirky or 
passionate you really are. 



EXAMPLES



EXAMPLES


